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Commissioner Letter

Providers enrolled in NYSIIS 
• Provider Organizations

• American Academy of 
Pediatrics

• American Academy of Family 
Physicians

• Regional Lead Resource Centers
• Posted on NYSDOH website: 

www.health.ny.gov/lead

http://www.health.ny.gov/lead
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• September 2019 – Released new guidance
• “Guidelines for Health Care Providers for the Prevention, 

Identification, and Management of Lead Exposure in Children” 
(Full Guidelines and Quick Reference Guide)

• September to October 2019 – Released new educational materials 
and provider tools

• October to December 2019 – NYSDOH presentation series

• Ongoing efforts in parallel to increase public awareness

Information Shared with Health Care Providers
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Provider Lecture Series
Metropolitan / Hudson Valley Region
• The Children’s Hospital at Montefiore

Central / Eastern Regions
• SUNY Upstate Medical University
• Albany Medical College

Western Region
• Kaleida Health / Oishei Children’s Hospital
• University of Rochester Medical Center
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New Resources 
for Providers 
and Patients
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Other Health Care Provider Opportunities

Healthy Neighborhoods 
Program

Prevention 
Agenda 

2019-2024
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Media Campaign

• To raise awareness by HCPs and parents about the importance 
of blood lead testing at both one and two years of age

• Data used to identify counties and municipalities where children 
were at higher risk of exposure to lead and where no media 
outreach had been performed

• Combination of posters in bus shelters and laundromats, and 
social media  



June 2, 2022 13

Bus Shelter Ads
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Laundromat Ad Boards
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Social Media
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Outcome

• 72 bus shelter and 167 laundromat ads delivered over 
9,000,000 impressions.

• Social media traffic ads delivered over 800,000 impressions 
and almost 3,000 clicks to the NYSDOH Lead Poisoning 
Prevention home page. 

• Social media reach ads delivered over 1,600,000 impressions 
and almost 1,500 clicks to the NYSDOH Lead Poisoning 
Prevention home page. 
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Health Care Provider 
Underperformance 
Initiatives
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Health Care Provider Testing Updates
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Health Care Provider Report Card

Launched October 2019

• Assist all providers in being more aware 
of their lead testing performance to 
encourage improvement

• 224 report cards have been generated by 
providers
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Addressing Underperforming Providers

• Letter sent to underperforming health care 
provider practices in NYS (outside of NYC)

• Information shared with local health 
departments to aid in their outreach efforts

• Feedback included:
• Assisting providers with questions about reporting 

of LeadCareII® results to NYSDOH (20) 
• Assisting providers with NYSIIS functionalities, 

i.e., generating reports, changing patient status, 
and updating organization information (13) 
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2019 Letter

• Data informed by New York State 
Immunization Information System 
(NYSIIS) Reports

• Practices testing less than 25% of 
eligible children
• 1 year old test: 87 practices
• 2 year old test: 79 practices
• 1 and 2 year old test: 461 practices
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2020 Letters
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Next Steps

• Letters anticipated to be sent in late Winter 2020

• Continue to respond to inquiries and track feedback

• Continue to develop guidance and share resources for local 
health departments and payers to assist providers with 
testing and reporting barriers

• Perform repeat analysis for 2020
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Questions? 
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